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Media Overview

The term media is used to refer to any message that is transmitted through technologies. This message can occur in text or visual form. An understanding of the different types of media is essential when becoming media literate. Electronic Media includes radio, television, film, CDs, videos, telephones, computers, photography and cameras. Print Media includes newspapers, magazines, books, comics, advertising, junk mail, travel brochures, fanzines and electroniczines. Popular Culture too can be considered media even though its message is usually transmitted through technology as well. Media in the form of popular culture includes stardom, celebrity-making, shopping malls, toys, clothing trends, fashion fads, fast food, theme parks and even slang.
(This overview is taken from http://www.angelfire.com/ms/MediaLiteracy/Introduction.html)
Television

Televisions were invented in the 1920’s but because of the Second World War mass production was delayed. The first broadcast occurred in Canada in 1952. Television programs and television stars were first borrowed from the already thriving radio industry. 

Even from the start commercials were used to pay the operating costs of television. These commercials have a target audience and are often shown at different times of day or during certain TV programs in order to reach those audiences. Many programs also have a recommended viewing audience categorized by age and it would be interesting to see if the products advertised are suitable for the age of the intended viewing audience. 

We often accept everything we see on television as true. However, even so called reality television only portrays the worst of humanity or the most exciting situations in order to maintain the audience’s interest. The majority of moments are edited out for being too boring. In addition, the people chosen for TV programs and advertisements are usually beautiful or striking by societal standards. This appeal is likewise used to keep the audience’s attention. 

There are several different types of programs shown on TV, all with different intents and subject matter. A list of these types includes: sit-coms, talk shows, documentaries, news broadcasts, live entertainment/sports, soap operas, game shows, reality TV and mini-series. The two main purposes of such programs is to entertain and/or to inform.

Some terms used to give instructions to those making television programs or to further describe the program making process are: counter programming, prime time, network, etc… Counter programming involves one station or channel placing its program in the same time slot as a particular show on another station. The goal is to attract viewers away from other stations. Prime time refers to the peak viewing hours between 6:00pm and 10:00pm. A network is a company that produces and owns television shows.
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Magazines
Many of the considerations of a newspaper also apply to magazines. For instance, advertising is used in both to offset the cost of publication. However, in magazines more money is charged per copy. Advertisements are found throughout magazines and are often mixed right into the articles themselves. In fact, advertisements even outnumber actual articles in some cases.


The life expectancy of magazines is very short probably due to a market where so many magazines are competing for the interest of the same groups of people. Also, magazines each deal with a certain subject matter and therefore have limited appeal. 


Another significant difference between magazines and newspapers is the language used. Although every magazine is different, the majority of them employ slang language or specialized jargon (words that will suit their audience). Also, soft articles are the rule in magazines. In other words, opinions count equally or more than facts.

Some terms that apply to the presentation of magazines are title, issue, table of contents, cover page, two page spread, ratio, target readership, feature articles, jargon, etc… The title may be the name of the magazine itself or the name of a particular article within the magazine. The cover page is the front, outside page of the book. It often features information regarding the contents of the magazine as well as the title of the magazine itself. The issue is the number found on the cover that indicates what installment a magazine is within the yearly series. The table of contents occurs early in the magazine and connects the titles of the articles to the pages where they may be found. A two page spread is an image or article that is displayed across two pages. The ratio of a magazine is the comparison between the number of articles to the number of images or advertisements. The target readership is the intended audience of the magazine. Feature articles are the main event in a magazine. They are mentioned on the cover and are meant to attract most of the audience’s attention. Lastly, jargon is the collective term for the type of language typically found throughout the magazine. 
Newspapers


The first newspaper in Canada began to be published in 1833. Most newspapers around this time wrote only of politics and wrote only for the educated and literate few. 

With an increasingly literate population it became necessary to include areas of interest other than politics including sports, comics, advice columns, etc…

Newspapers can be categorized into two types: dailies and weeklies. The only difference between these two types is the frequency they are published. Smaller towns quite often only publish a paper once a week due to the smaller amount of exciting events taking place whereas cities do not share this concern. 
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NEWSPAPERS CONTINUED

Another type of newspaper, if it can be called that, is the tabloid. It contains articles that claim to be factual but most people do not believe them. Some topics that come up often in tabloids are celebrity secrets and the discovery of alien life. Somewhat surprisingly these newspapers have a large readership. As much as people claim not to believe the articles, they must find them entertaining. 

Newspapers not only reflect public opinion but can also change it. By reporting only certain facts or one side of the story a reporter can claim to be telling the truth while still winning people over to his or her point of view. For instance, articles found in North American papers almost always depict Canada and The US in a heroic way when they are in conflict with Asian or Middle Eastern Countries.

Some terms used to describe the different portions of a newspaper and the way in which articles etc… are placed on a page are circulation, caption, jumpline, screens, headline, editorial, typeface, soft articles, hard articles, sections, etc… Circulation refers to the number of people within a certain community that read/buy the newspaper. A caption is a brief explanation occurring immediately beneath a photograph. A jumpline such as See Page A6 tells the reader that the remainder of the article can be found on the page indicated. Screens are shaded in boxes containing text. Their purpose is to make the text they contain stand out. A headline is the title of an important article. An editorial is an opinion-based article written by one of the newspaper’s editors. Typeface describes a combination of the font and size used for various text within a newspaper. Soft articles are primarily opinion based while hard articles are considered to be based on facts. Lastly, sections such as local news, sports or fashion divide up the articles within the paper so that articles of interest are easier for the reader to find. 
Advertisements
PURPOSE
Advertising is designed for one purpose, to sell products. It does, however, go about this in different ways. Advertisements use violence, gender and humour, for instance, to sell the items in them. Advertisements are designed to influence people's behavior by persuading them to choose a certain product or political candidate over others. Advertisers research the particular type of person who is in the market for their product and design their advertisement with this type of person in mind. This technique is called targeting.

Some products such as cereal, gasoline, cigarettes, perfume, shampoo and toothpaste are essentially the same; consequently, advertisements for this type of product do not give precise information about the product. Instead, the advertisers attempt to create an image for the products. The advertisers try to give you a good feeling about their products. They rely on photographs and a few words to set the mood.

On the other hand, advertisements for products such as mechanical and electrical appliances, describe each feature of the product in detail. This type of advertisement appears to give the consumer a lot of information. However, you must realize that a good advertiser can make rather dull features of everyday products sound marvelous as the following advertisement illustrates.
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ADVERTISING TERMS
The following is a list of terms to describe the various elements in an advertisement: testimonial, logo, company name, product name, product description, product depiction, catch phrase/slogan, frame, copyright/patent, contact information, etc… A testimonial occurs when a celebrity endorses a product publicly by saying how it has worked wonders for him or her. A logo is a small pictorial design meant to be quickly associated with the product on which it is placed. Product name and description are fairly self-explanatory, but product depiction means actually showing a picture or representation of the product in the advertisement. A catch phrase or slogan is a short expression associated with the product that is meant to be memorable and enticing. A frame is a box placed around a section of text or around an image in the advertisement. The copyright or patent protects the product from being copied by another company. It is usually marked with a small c or r with a circle around it. Lastly, the contact information takes the form of a phone number or webpage address. This information is given to enable the reader to find out more about the product. 
A SAMPLE ADVERTISEMENT

There is no broom in the world like… Bristle Broom
[image: image1.png]



Compare these fantastic features ...
energy efficient
always ready for use
completely portable        lightweight design
very reasonably priced
Heavy duty loop lets you attach the broom conveniently to a hook.
Handle is in a beautiful wood finish, the same finish found in expensive furniture.
Unique binding is made to withstand wear and lo hold together all the bristles.
500 matching alt natural bristles specially designed lo remove all the dirt panicles from your floor.
1 
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HOW ADVERTISEMENTS SELL THEIR PRODUCTS

Advertisers can also use one or more of the following appeals to sell their products.
1.   Appeals to Vanity
Some advertisers hint that you will be more successful, more popular, more beautiful, more sophisticated, or more respected if you buy their product.

2.  Appeals to Practicality
Some advertisers stress the savings hi time or money.

3.  Scientific Appeals
Some advertisers use scientific-sounding words to persuade you that scientific research backs up their claims about their product.

4.  Testimonial Appeals
Some advertisers use famous people (movie stars and athletes) to endorse a product. The advertisers hope that consumers who admire these well-known people will imitate their behavior and purchase the products.

5.  Bandwagon Appeals
Some advertisers suggest that "everyone is doing it" and that you will be left out if you do not join them.
Cinema
OVERVIEW
Film tells a story like a novel or a short story, dramatizes a story like a play, contains sub-text and description like a poem, moves through time and space like music, and presents composed, coloured and lit images like paintings. In short, cinema is a composite art form. 
Just as a novel is made up of many different parts (such as characters, chapters, themes, events, settings), film is another text which is made up of a combination of various elements including language, cinematography, design (costumes, sets), music and, increasingly, computers which are being used for purposes of post-production (which happens after the film is shot) and editing. 

And yet film does more than tell a story. Film is primarily a source of entertainment for the audience. We study film to identify how films do entertain audiences, why we are entertained by them and how the different elements of film can be manipulated or used to appeal to target audiences. However, we watch and enjoy films to escape from our boring, every day lives and participate in something extraordinary. 
THE EVOLUTION OF HOLLYWOOD FILMS
1. 1888-1907: The Early Period, defined from Edison’s invention in 1888 of a motion picture camera to the beginning of D.W. Griffith’s career as a director in 1908.
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THE EVOLUTION OF HOLLYWOOD FILMS CONTINUED
2. 1908-1927: The Silent Period, ranging from Griffith’s first film to the first “talkie,” Warner Bros.’ The Jazz Singer.

3. 1928-1932: The Transition Years, during which time Hollywood learned to use sound. Films were known colloquially as the squeekies and the squawkies.

4. 1933-1946: The Golden Age of Hollywood, also known as the Studio Years, a time when the major studios put all employees- from stars to janitors- under contract. For example, when MGM made The Wizard of Oz in 1939, the studio assigned two producers, four directors and ten writers to the project. Jack Haley (the Tin Man) was loaned to MGM by 20th Century Fox, and described the experience as “just a job.” Each studio produced approximately one picture a week. In a system known as vertical integration, the studios made, distributed and exhibited their own films in their own movie theatres. We tend now to refer to films of this period as classics.

5. 1947-1958: The Decline of the Studio System, when movie attendance fell dramatically. This has been attributed to the development of city suburbs, the rise of television and the loss of theatre chains by the studios.

6. 1959-1976: The New Wave, referring to the rise of independent filmmakers. The New Wave began in France with Jean-Luc Godard and Francois Truffaut. Filmmakers had discovered they didn’t need big studios to make films. In 1967, the New Wave began in America with Arthur Penn’s Bonnie and Clyde, made entirely outside the studio system, but distributed by Warner-Seven Arts. It was a huge success. During this period, Hollywood cinema divides into Left Cycle (anti-establishment heroes and themes) and Right Cycle (heroes defending the establishment’s values.)

7. 1977-Present: Yet to be labeled. Many progressions have occurred in this period: the development of the Blockbuster, Reaganite Entertainment (the restoration of the patriarch in films in the period roughly corresponding with Reagan’s Presidency), Alternative to Reaganite Entertainment (redefined roles for women) and the continued development of cinema by small, independent filmmakers who produce what is commonly referred to as Art Films.
Jobs/Positions
It takes a great many people to create a movie. The following are just a few of the many positions required when creating a film:

Actor: the onscreen talent responsible for bringing a character to life

Composer: composes (writes) music for a film
Director: the person responsible for making all the creative decisions on the movie. They often take advice on set from other experts before making his decisions.
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JOBS/POSITIONS CONTINUED

Director of Photography (DP or DOP): expert photographer responsible for the image quality including lighting, exposure and filters.

Editor: has the overall responsibility, under the instruction of the director, to assemble the shots from the film and incorporating the soundtrack and any special effects

Foley Editor: responsible for assembling and preparing sound effects to be used in the film. Footsteps, punches, cars starting, etc. are not recorded on set but are added later in the lab

Gaffer: the chief electrician and lighting expert. They set the lights and lighting equipment under the direction of the DOP

Producer: responsible for overseeing the entire production from a business point of view. They start up projects, raise finances, negotiate contracts, draw up budgets and arranges publicity, distribution and marketing. There are usually a number of producers with different fields of expertise and they are controlled by an executive producer

Runner: a courier who picks up and delivers personnel and equipment on set
Camera Shots
Extreme Close-ups are used to create intimacy between the audience and a character. The intensity they create is suitable for moments surrounding the climax or particularly suspenseful moments in the rising action. Extreme close-ups offer close scrutiny and detail of a subject.
Close-ups can be used on characters or objects. They are meant to personalize the setting or characters and to show more detail or expression in characters specifically. A director would zoom in on a character's face because faces reveal emotions/feelings. A director might zoom in on a character's back or hands to create suspense. A director might zoom in on an object because it is a clue in a mystery and such clues may foreshadow future events. Because the close shot restricts audience vision, it can provide tension depending on the context of the shot.
Medium shots are often used to show two or three individuals engaged in dialogue. These medium shots approximate normal human perception. A director might start a dialogue scene with a medium shot to provide some context, and let the audience see the background. Medium shots show characters as we tend to see others, in a waist-to-head perspective.
Long shots of the setting create a sense of place and establish mood. Long shots of a person make the person look small, insignificant, vulnerable, or weak. They establish the subject within the environment. The physical distance between camera (audience) and subject also implies an emotional distance.
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CAMERA SHOTS CONTINUED

A Crane Shot offers a God’s-eye-view of a subject. The camera is mounted on a moveable crane. A variation to the Crane Shot is an Aerial Shot taken from an airplane or helicopter.
Camera Angles
In a high angle, the camera looks down on a subject. The conventional impression produced is a diminished and vulnerable image. The effect of a high angle is often to make the subject appear weak, powerless, or helpless.
The effect of a low angle is often to make a subject appear powerful, and if that subject is an object it may seem magnificent.  The camera looks up at a subject. The conventional impression produced is an imposing, dominating –at times threatening- image.
The effect of the camera held at eye level is to create a sense of equality.

A wide-angle offers a greater panorama or vista without the camera having to pan or move. The closer a wide-angle lens is to the subject, the more the subject’s image will distort.
Camera Movement
Pan: the camera rotates horizontally on a fixed base to right to left or left to right. The word pan comes from the word panorama, an unbroken view of an entire sur​rounding area. Is often used to establish a context or to follow characters as they move. 

Tilt: the camera moves vertically on a fixed base to look up or down. These create either high or low angles and therefore have the same effects as those angles.
Tracking Shot: the camera moves together with a subject on a track. In hockey, usually one camera would continually follow the movement of the puck. The advantage of this method of camera movement is that a close-up of the subject is not lost as the character moves.
Zoom: a zoom lens brings subject closer/further away in appearance. The effect created by this proximity control is the same as that created by close-ups or long shots.
Dollying: with dollying camera person moves towards/away from subject.  In dollying the entire camera moves and not just the lens as with zooming in or out.  

Handheld: with handheld the movement is not as smooth. It is a jerkier movement; often used in music videos or action sequences.
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Sounds

MUSIC
Types of music include both instrumental and songs with lyrics. If there are lyrics they should relate somehow to the events being viewed. Music of any kind in a movie provides mood to the storyline. Some considerations when listening to music in a movie include its length or duration and its absence. Music is usually brief in duration and disappears or changes when the scene changes. 
A viewer should also consider the volume of the music. Is it loud or soft? Why does it fade out? When does it crescendo? Generally speaking the louder the music, the more conflicted the scene is. However, when music gets very quiet the scene can be equally suspenseful or intense. Again, the main purpose of music and its modulations is to reinforce a theme with lyrics or create a mood. It could also be a character's signature tune.
SOUND EFFECTS
Sounds other than music are also used to deliberately create atmosphere ex. a creaky door. Sound Effects are intended to imitate sounds in real life ex. dog barking, clock ticking. They can be used to create anticipation in the audience ex. in a murder mystery before each murder we could hear dogs barking, so when the audience hears dogs, we are conditioned to expect another murder will happen. This magnifies the suspense. 

A sound bridge is a transitional device used between sections of film. This occurs when the audience hears a sound before they see what makes the sound ex. the audience hears the sound of a car before it appears in the next frame of film. These are used to create unity and make the change from one shot to another smoother.

OTHER

Dialogue involves characters speaking to each other. See the fiction notes for further explanation. Narration is usually done in documentaries, less so in fictional stories. It can be used in fiction to create a first person point of view. Voice Over is words spoken by someone not in the scene. It can be a narrator who is not a part of the story or it may be a character who is sharing their thoughts with us, the audience. It can give us an insight into what is going through their mind
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Colour and Lighting
The colour of light may be changed with filter to create mood. For example, blue filters create sad moods while red filters can create an angry mood. Changes in colour of clothing also contain significance and revelation of character. For instance, a character wearing a black hat in a western will likely be bad while the one wearing the white hat will be good. To truly understand the use of colour one must also consider hue.  Is it bright or dull? A colour that changes from dull to bright to brighter still may symbolize an intensifying emotion such as red symbolizing rage. The brighter the red, the angrier the character.
The source and direction of light may have symbolic significance as well as a strong visual impact. A light from above may symbolize God or holiness while a light from below may cast shadows creating a mysterious mood. The intensity of light is also an important factor to consider. With high key light the scene is brightly lit, as if in mid-day sunlight. Low key light, on the other hand, produces shadows and darkness around the subject. Sometimes, only a portion of the subject is lit. The effect of a really dark scene may be suspenseful and mysterious because the audience can't see very well. A really bright scene may make the mood seem cheerful.
Composition

Composition is a way of looking a film that requires the viewer to break apart the image on the screen frame by frame. Directors often put items of symbolic significance in the background and the viewer should look for what is in the background as well as the foreground. Items of central importance are often placed in the foreground while those of lesser importance are found in the background. Horizontal lines such as the horizon create feelings of peace. Perhaps this explains why people like pictures of sunsets so much or why, at the end of a Western, the hero rides off into the sunset. Vertical lines such as bars or trees create a sense of being trapped or imprisoned. A person walking between tall buildings may feel stuck in the city and want to escape to the countryside. Diagonal lines create a sense of tension. Intersecting lines takes the diagonal line to the next step and creates a sense of conflict. Perhaps thinking of a spider’s web will give some idea of how intersecting lines show conflict. 
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Editing

Once all the camera angles and lighting have been set up and the shots have been taken, it is up to the editor to piece them all together. There are several methods of doing this. A cut refers to the immediate change from one shot to the next. The faster editor cuts from one shot to another, the greater the tension created is. A dissolve is the superimposition of one shot which is fading out onto the next shot which is fading in. This is a smoother transition than using a cut alone. In dreaming this is used. Also, it creates a soft look in romantic scenes, with the character becoming less and less conscious of their surroundings and increasingly involved in their imagination about the person he or she loves. A fade in is a shot that begins totally white or black and that gradually turns into a picture. A slow fade in creates context. A fade out is a shot that ends by changing from a picture to a black or white screen. Using a fade out could resolve something. A jump cut is an abrupt and jarring change from shot to shot or scene to scene. Superimposition is an effect similar to a double exposure. Two overlapping images exist on the screen at the same time. A man thinking about clouds may have the very clouds he is thinking about superimposed over his face. Lastly, multiple imaging or split screen allows two or more images on the screen at the same time beside each other. A black or white line often exists between them. This technique is sometimes used when two characters are talking to each other on the telephone. The viewer can see them both at the same time even though they are in different places. 
Reviewing Films
Writing film reviews can be rewarding and enjoyable. Depending on the audience and the market it is written for, there are several different things that you should keep in mind during the writing process. 

What age groups are you writing for? A review for a school magazine would warrant a different writing process than, say, a magazine enjoyed by adults. For a children’s magazine, the review will need to be quite punchy. It should not be too long or contain material that the age group would not understand. Writing for a young audience often proves to be harder than writing for adults. With adult writing there is less need to omit images that are controversial. 

After watching the film that is to be reviewed, it is important to take notes immediately. This will be of great importance when you actually sit down to write the piece. The notes should be detailed enough to bring back to memory the images that you found most appealing. This is, I believe, the most important part of the writing process. 

Once you have established the audience you are writing for, it is time to retrieve your notes and look at your basic ideas. 
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REVIEWING FILMS CONTINUED

You need to think of an imaginative title. For instance, if I was writing a review of the film Apocalypse Now, perhaps a good title could be, ‘Faith and Hope Disappear in the midst of the Vietnam War’. This title gives a very brief idea of the nature of the film and provides a starting point for the reader to focus on. 

The second stage is to give a brief synopsis of the film. You could also state your early opinions here, but don’t give too much away too soon. Your aim is to make the audience want to finish the article. 

After the synopsis, go into detail about what you thought of the film. Was it thought provoking? Did it have lasting images and ideas that particularly enthralled you? Did you think that it was a complete turkey? Whatever you view is, it is important to stress it in a comprehensible manner. Examine the film more closely, try to go into detail about the many ideas contained within the film. Don’t forget, what you enjoyed and remembered from the images and ideas in the film are what could be the deciding factor in whether or not the reader actually goes to see the film themselves. If you really enjoyed it or really hated it, make it clear. 

It is necessary to break the film down into its separate parts. By this, I mean that you should spend time stating which parts of the film worked for you. Was the setting and atmosphere successful? Did the plot flow all the way through the film or did it become disjointed and messy part of the way through? You must also look carefully into the characterization. A close examination of the key roles in the feature will provide your audience with a better idea of how the film is going to be. Never simply say that you loved or hated a certain movie without giving your reasons. Always explain why you feel the way you do and back it up with descriptive examples. 

Even though your article should show from the start what your opinions are, at the end of the piece you should give a conclusion that states strongly what you thought. 

Following these guidelines should provide you with enough information to start writing your own reviews. When you write a good review you should find it rewarding, especially if it is published. 
(information taken from: http://ks.essortment.com/writingfilmrev_ralk.htm)
Glossary of Terms
Animation:  form of film-making where inanimate objects, drawings or computer images are photographed one frame at a time. Each frame differs very slightly from the previous and subsequent frame. These images appear to move when several frames are viewed in one second. (Standard speed is twenty-four frames per second.)

Aspect ratio: relationship of vertical to horizontal dimensions of the screen with the horizontal being the longer length. Most movies are projected in 1.85:1 (standard aspect-ratio) or 2.35:1 (widescreen aspect ratio).
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GLOSSARY OF TERMS CONTINUED

Available lighting: photography which uses only the light available on location; may be natural such as sunlight or a theatre's house light

Backlighting: shot is lighted from the back of the set putting figures into semi-darkness or in silhouette

Blocking: movements of actors within a marked off playing area

Boom, mike boom: overhead telescoping pole which carries a microphone to record sound at the same time as the image is being photographed
Cells: layers of superimposed transparent plastic sheets used by animators to create an illusion of depth and volume to their drawing
Credits: list of names of those involved with the movie stating the part they played (includes cast and crew)
Dubbing: addition of sound after photographing the images

Focus: degree of acceptable sharpness in a film/videotape image. "Out of focus" images are blurred because they lack acceptable linear definition.

Footage: exposed film/videotape stock

Freeze frame, freeze shot: shot composed of a single frame which is repeated a number of times on the film or videotape to create the illusion of a still photograph
Genre: film type that can identified based on content and atmosphere of the film (e.g. western, gangster film, science fiction film, detective story, drama)

Screenplay – the script of the film

Masking: technique in which a portion of the screen image is blocked out. This temporarily changes the dimensions of the screen's aspect ratio.

Miniatures: small-scale models photographed to create an illusion that they are full-size objects, ex. dinosaurs, aircraft in battle

Outtakes: shots or pieces of shots not used in a film/videotape

Rough cut: crudely edited footage before the editor tightens up the slackness between shots, rough draft
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GLOSSARY OF TERMS CONTINUED
Script, screenplay: written description of a film's/videotape's dialogue and action with/without camera directions

Slow motion: the shot sequence is slowed down to give the overall scene a dramatic effect and it often gives the audience a more emotional sense of what is happening
Stop-motion photography: animation technique which films live actors frame by frame to create a jerky, cartoon-like sequence at twenty-four frames per second.

Storyboard, storyboarding: advance, sequenced, comic-strip sketch of shots to outline the mise en scene and continuity before production begins
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